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The irresistible rise of ‘à la carte’ video viewing
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Avg North - 2019: 17%; 2020: 19%; 2021: 17%

Avg South - 2019: 4%; 2020: 5%; 2021: 7%Via any digital device: daily reach local video streaming

Via TV screen: daily reach ** connected TV+ DVB

Sources: CIM Internet, net all video players; CIM TV.  Target group: 12+

* North = Dutch-speaking; South = French-speaking. ** ≥ 10 minutes

Avg North - 2019: 26%; 2020: 30%; 2021: 35%

Avg South - 2019: 34%; 2020: 39%; 2021: 41%


